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BARRON'S e, i Barrons.com Relaunch Opportunities

== Barrons.com, the web site of America’s premier financial weekly, is
relaunching on Aug. 10. Barrons.com readers are independent-minded
investors who want to stay abreast of market activity and who demand
more sophisticated coverage of finance than is usually found elsewhere.
Barrons.com’s more than 580,000 monthly unique users include savvy
individual investors, institutional investors, senior executives and
affluent consumers.
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THIS WEEK'S MACADNE ONLINE EXCLUSIVES

An exciting feature of the relaunch will be the new Barron’s “Free @ 3”
opportunity, allowing users to access articles from Saturday’s magazine
for free online on Mondays at 3 p.m. ET. This traffic-building promotion

will draw in additional financial content readers to view your marketing

messages on Barrons.com.

Barrons.com has also been redesigned to improve access to all of its
content. Users will be able to quickly toggle between “This Week’s
Magazine” and “Online Exclusives” content on the Barrons.com home
page, view video features, and access their subscriber portfolios.

Full Site Buyout:

» Exclusive ownership of the main display ad positions on Barrons.com.
Includes 300x250 and 120x600, Prime-Time, Saturday through Monday.
» $50,000 gross

Additional Marketing Opportunities: Launch Unit v
» Launch Unit: A large, impactful ad unit at the top of the home page, ideal for product launches, new cam-
paigns, brand campaigns and deeper audience engagement. When the page loads, the viewer sees the ad
in its expanded state of 500x420 pixels. After 5 seconds the ad resolves down to its normal size
of 300x250. » $89 CPM
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» Roll-Up: When the page loads, the viewer sees the Roll-Up ad in its “expand-
ed’ state of 508x130. After 5 seconds the unit “rolls-up” and resolves into a
508x22 pixel bar across the top right rail of the site. The leave-behind lasts
for that page view. Can be re-expanded. Sold as a package with the 300x250. F
» $89 CPM i -

» Medium Rectangle: A prominent 300x250 ad unit on the right of the site, P
above the fold. » $69 CPM s

» Cornerstone: A custom-built, expandable, fixed position ad within the left navigation bar on Barrons.com home
page and section fronts. When the 125x125 ad unit is rolled over, a 400x400 unit expands to its right, providing
more information about your product, and invites users to interact with your brand. » $36,000 per month

» Markets Module Sponsorship: This sponsorship at the top right of the home page includes a logo adjacent to
Roll-Up Barron’s real-time market indexes and charts that can be expanded to display a 506x150 marketing message.
» $15,000 per month
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Additional Marketing Opportunities (continued):
» Video: 15 second pre-roll video commercial, 300x250 companion ad, and 468x60 reminder unit. » $90 CPM

» Microsites: Extend the impact of marketing and advertising messages by communicating them via a microsite viewed within
Barrons.com. Microsites allow you to reach your target audience by surfacing greater information in a simple, convenient
format all without leaving the pages of Barrons.com. Includes a traffic-driving 120x240 display ad.

» Email Newsletter Sponsorships:
» Barron’s Daily Features: Alerts, online exclusive features and columns throughout the week.
» Barron’s Weekly Roundup: A rundown on the top stories in this week’s Barron’s magazine.
» This Week’s Most Popular: A weekly look at Barron’s most-read and most-emailed stories.

» Portfolio Tool Sponsorships:
Associate your company’s logo with Barron’s sophisticated portfolio tracker, including a sponsorship of a portfolio module
on the home page of Barrons.com. » $8,750 per month

» COMING SOON: Stock & Mutual Fund Screener Sponsorships: Sponsor Barrons.com’s advanced stock screener and mutual
fund screener tools.

Newly Redesigned Home Page v

Maximum Reach:

» Get the most from your marketing efforts by placing your ads in both Barron’s magazine BARRON'S S
and on Barrons.com. An integrated campaign allows you to promote your products and
services to a much wider audience, and to reinforce that message.

» Top 100 Independent Financial Advisors Special Report: August 20 issue
» Most Respected Companies: September 10 issue

Creative Materials:
Send to ads@dowjones.com

Contact:
For more information, contact your Sales Representative or
visit our Media Kit at http://www.WSJDigital.com




